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Media Kit

IL

Indenendent Lubricant Manufacturers Association

ABOUT ILMA

81% of Compoundings’ audience consists of high-level decision-makers. Expose your brand to over 2,200
professionals in the lubricants industry. No matter your marketing approach, if you're targeting the lubricants
industry, ILMA should be a priority in your advertising strategy. Connect with top executives through ILMA’s
trade magazine, Compoundings, its online Member Directory, and other digital products.

COMPOUNDINGS MAGAZINE

\1 Compoundings engages with 2,200+ individuals at ILMA
{ member companies who lead in lubricant manufacturing,
Gom“m supply, and distribution, including international
B T companies producing lubricants beyond North America.
Explore trends in the lubricants industry through
Compoundings, offering market reports, business
insights, legislative and regulatory updates, an industry
event calendar, association member news, and more!

EDITORIAL CALENDAR

ISSUE FEATURES AD CLOSE ART DUE FOR ART DUE
HOT PRODUCTS AND
ADVERTORIALS

e Transportation
Infrastructure: New
Administration’s
Feb 25 Priorities 12/13/2024 12/13/2024 12/20/2024

e Tax and Accounting
Updates for 2025
e Harnessing Al and ERP

for Profitable Growth

e How Does Crude Trade
Affect Base Oils?
Mar 25 * New Overtime Rule 1/21/2025 1/21/2025 1/28/2025
e Avoiding Human Error
in Equipment Operation

and Maintenance



https://ilma.org/

Speaker Spotlight(s)
¢ |LMA Foundation
Scholarship Winners

ISSUE THEME AD CLOSE ART DUE FOR ART DUE
HOT PRODUCTS AND
ADVERTORIALS
e Labor: End to Struggles
Apr 25 in Sight?
e OSHA and the Cost of
Bonus Danger 2/18/2025 2/18/2025 2/25/2025
distribution at | e Employee Health Plans
ILMA Engage ¢ ILMA Engage Speaker
Spotlight(s)
e Transforming Data Into
May 25 Growth
Bonus " The Rise of ol 3/21/2025 3/21/2025 3/24/2025
distribution at ending
STLE meeting ¢ |LMA Engage Recap and
Photo Spread
e |CYMI: Key Panel From
ILMA Engage
Jun 25 e Disaster Preparedness 4/22/2025 4/22/2025 4/29/2025
and Emergency Response
e Focus on PFAS
Jul/Aug 25 e Hazard Communication
Bonus Star?dards .
distribution ° Alt.e'rnatlve Base Oils 5/21/2025 5/21/2025 5/28/2025
at PPC e Additive Markgt Update
conference and Innovations
e A Look at the Latin
American Market
e Cybersecurity and
Sep 25 System Safeguarding 7/23/2025 7/23/2025 7/30/2025
e War and Lubricants:
How Conflict Impacts
Global Market and
Military Opportunities
e Spec Check: How
Industry Is Adapting to
New Specifications
Oct 25 e EPR Rising: What'’s
Bonus . Next? .
distribution at | ® Catching pp W|Fh ILMA 8/22/2025 8/22/2025 8/29/2025
ILMA Annual Scholarship Recipients
meeting e ILMA Annual Meeting

Advertorial and Hot Products can be included in any issue. Please contact Tima at tyoed@ILMA.org for more

information.
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ISSUE THEME AD CLOSE ART DUE FOR ART DUE
HOT PRODUCTS AND
ADVERTORIALS

e Economic Growthin

Asia: What Does This

Mean for Lubricants?

Nov 25 e Predictive/Preventive 9/18/2025 9/18/2025 9/25/2025
Maintenance

¢ ILMA Annual Meeting

Recap and Photo Spread

e Meet ILMA's New
President: Jim Carroll
¢ Year-End Roundtable
Dec 25/Jan 26 e 2026 Legislative and 10/16/2025 10/16/2025 10/23/2025
Regulatory Outlook
e Happy Trails: Member
Retirements

HOT PRODUCTS

The Hot Products section of Compoundings magazine serves as a widely recognized platform in the industry,
highlighting new products and innovations. This advertorial segment proves highly impactful in conveying
compelling reasons for industry leaders to engage in business with you.

Compoundings magazine enhances the value of your investment by offering the following benefits as part of your
advertising package:

e Professional editing and graphic design

e Readership of industry decision-makers

e Publication in the online digital edition with web link

HOT PRODUCTS RATES & SPECS

Spread: $2,400 Full Page: $1,650

Final Spread Ad Specs: 17.5"x 11.25” (includes bleed) Final Full Page Ad Specs: 8.5” x 11"

Deliverables include: Deliverables include:

e Image/high resolution photo-8.75" x 11.25” ¢ Image/high resolution photo- 6.75” x 4.75”
(includes bleed) e Headline

e Headline e Company or products overview- 280 words

e Company or products overview - 560 word limit e Company website

e Company website e Company logo (hi res at 300 dpi OR EPS file)

e Company logo (hi res at 300 dpi or eps file)

Please note that Hot Products materials are due earlier than display ad artwork. Please check the table ahove.



(&A ADVERTORIAL
Available in each edition of Compoundings, the Q&A Section provides a chance for you to set yourself apart from
competitors. Secure a full page of content along with your headshot in the issue.

(&A RATES & SPECS
Full Page: $6,050
Final Spread Ad Specs: 8.5” x 11" (includes bleed)

Deliverables include:

e Answers to ILMA's questions

The person answering the questions must provide their full name, title, company name, location (city, state), high
res (300 dpi) headshot (will be placed in circle), company logo (high res at 300 dpi or EPS file)

Please note that Q&A materials are due earlier than display ad artwork. Please check the table above.

SPECIAL SECTION DIGITAL ENHANCEMENT
This digital add-on is offered to advertisers who have purchased a Q&A. A PDF
version of the article will be shared across ILMA's social media channels.

SPECIAL SECTION DIGITAL ENHANCEMENT RATE
Please contact Tima at tgood@ILMA.org for pricing.

COMPOUNDINGS MAGAZINE

Compoundings serves as ILMA’s primary communication medium. With
its monthly circulation, the magazine keeps members informed about
lubricants industry trends and offers a platform for members to gain
visibility through advertising, columns, and articles.

RATES
AD SIZE 1-3 ISSUES 4-8 ISSUES 9-12 ISSUES

Outside Back Cover $4,200 $3,990 $3,780
Inside Front Cover $3,990 $3,790 $3,590
Inside Back Cover $3,990 $3,790 $3,590

Full Page $3,360 $3,190 $3,025

1/2 Page Horizontal $2,310 $2,195 $2,080

1/4 Page $1,260 $1,195 $1,135

1/4 Classified Ad $840 - -

Guaranteed position rate of 10%!
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AD SIZE

RATE

3 Page Foldout

Pricing available upon request.

2 Page Foldout

Pricing available upon request.

Hot Products Special Section

$2,520 — Spread
$1,735 — Full Page

Advertorial

$5,040 — Full Page
$3,465 — 1/2 Page

Belly Band

Pricing available upon request.

Pricing is net. There are no agency discounts. New advertisers must pay in advance.

COMPOUNDINGS MAGAZINE SPECS

Trim: 17" x 11"

POSITION WIDTH X HEIGHT TEMPLATE
Bleed: 8.75" x 11.25”
. ” » —b
Full Page Trim: 8.5" x 11 Download template here
1/2 Page Horizontal 6.75" x4.75" Download template here.
1/4 Page 3.25" x4.75" Download template here.
3 Page Fold Out Bleed 17" x11.25” plus 8.75” x 11.25” Contact us if you need a template.
2 Page Spread EMEBER 73 T2 Download template here.

Advertorials

Full page Bleed: 8.75” x 11.25”
Full page Trim: 8.5” x 11”
1/2 page: 6.75” x 4.75”

Advertiser provides print-ready
files, all content is subject to review
by ILMA editorial advisors.
The word “Advertisement” must
appear at the top of the ad.

Download full page template here.

Download 1/2 page template here.

Belly Band

Total Size: 18.875” x 5”
(plus.125” bleed on all sides)
Glue Flap: 1.5”

Front: 8.5”

Back: 8.5”

Download template here.

Access the InDesign template for designing your ad above. The templates
adhere to the specifications, including size, margins, and bleed. To submit
your ad, export it as a PDF with bleeds and email it to: tgood@ILMA.org



https://drive.google.com/file/d/1gpxmfeIx80J5VsE81kDk8mJN1dys3NWr/view?usp=sharing
https://drive.google.com/file/d/1tXS91aUt062scsd4z20kQkrGGHHFIG0q/view?usp=sharing
https://drive.google.com/file/d/1wZ8nUyC599bmrpLidBfOzQ4Wj17fRKYO/view?usp=sharing
mailto:tgood%40ILMA.org?subject=Compoundings%20Magazine%20Ad%20Specs
https://drive.google.com/file/d/1DFsnbWB8eqrUAuibfZr5wMwuybCTlpWv/view?usp=sharing
https://drive.google.com/file/d/1gpxmfeIx80J5VsE81kDk8mJN1dys3NWr/view?usp=sharing
https://drive.google.com/file/d/1FUCzKoSX-_JIYWz4eQ53MBd4AnP2AGE6/view?usp=sharing
https://drive.google.com/file/d/1OLNUvSjQgqNegbgN_o0Cf0PxSQE8XOeq/view?usp=sharing
mailto:tgood%40ILMA.org?subject=I%27m%20interested%20in%20advertising%20with%20ILMA%21

COMPOUNDINGS ONLINE
Promote your brand in the digital version of Compoundings magazine and experience the advantages of
connecting with professionals in the lubricants industry, all while monitoring your return on investment.

DIGITAL EDITION SPECS RATE

Bleed: 8.75" x 11.25”

Full Page Trim: 8.5” x 11” / Opposite Cover + $3,360

Click-through URL link

728 x 90 pixels / JPG

Top Banner + Click-through URL link $2,625
728 x 90 pixels / JPG

Bottom Banner + Click-through URL link $1,575

Skyscraper 120 x 600 pixels / JPG $2.310

+ Click-through URL

MP4 / 3 minutes max / 24 frames
Video 500 pixels wide minimum $2,100
+ Click-through URL

Total Size: 18.875” x 5”
(plus .125” bleed on all sides)

Pricing available upon request.

Belly Band Glue Flap: 1.5”
Front: 8.5”
Back: 8.5”
READER BENEFITS

Advertiser Index with contact information

Table of Contents with thumbnails

Flip pages from every corner on PC/Mac

Quick Menu on any part of any page: share, print, zoom, add bookmark, add notes
Multiple levels of zoom; easy to read in one-page or two-page mode

Bookmarking (portable); yellow sticky note feature

Search oneissue, all issues, specific issues - thumbnails and text selection assist search
Print range of pages

Customizable user preferences

DIGITAL EDITION EMAIL SPONSORSHIP
2,300 average distribution | 23.13% average open rate
2 sends per month

Promote your brand effectively by sponsoring the Compoundings Digital Edition Email! This opportunity allows
you to connect with key decision-makers in the lubricant industry and monitor your return on investment. The
email is sent bi-monthly, announcing the latest edition and reminding members to read it later in the month. Don't
miss out on reaching a targeted audience in the lubricants sector.
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RATES & SPECS

PLACEMENT SPECS RATE
50-75 words (including a headline
Sponsored Content Text Ad and click-through URL) and a logo $1,025
(transparent PNG file preferred)
Top Banner 600 x 80 pixels / JPG + URL link $735
Middle Banner 600 x 80 pixels / JPG + URL link $630
Footer 600 x 130 pixels / JPG + URL link $790
Includes a Top Banner, Footer, and
Exclusive Email Sponsorship up to two Middle Banners and a $3,675
Sponsored Content Text Ad

MEETING E-BLASTS

ILMA Engage and ILMA Annual Meeting

Elevate your brand visibility by leveraging ILMA’'s email channels for ILMA Engage and the ILMA Annual Meeting!
Choose distinct placement options, and your promotional e-blasts will be sent up to twice a week, for two months
leading up to the conference, and twice a day during the conference. Don’t miss this opportunity to showcase
your brand to a wide audience in the lubricant industry.

Top Banner: $630/week
Banner: $500/week
Sponsored Contnet: $500/week

Sponsored Content Text Ad
50-75 words (including a headline and website URL) and a logo

Banner
600 x 80 pixels / JPG

SPONSORED EMAIL

2,000+ average distribution

$1,575 per email

Have ILMA send an exclusive email blast spotlighting your brand to our extensive readership. Take charge of your
message’s content and showcase the latest products and services you want the industry to be aware of. This is
your opportunity to communicate directly with our audience and make a significant impact.

DELIVERABLES AND SPECS
e Fully designed, ready-to-send email in HTML e Any facts or statistics must be published in a peer-
e Allimages and fonts need to be linked reviewed publication and cited in the ad
e All hyperlinks need to be embedded e Theword “This is a paid advertisement” must
e Subject line for the email must be included appear in the top right hand corner as a diagonal
e Pre-header text has a character limit of 98 banner
e HTML files should be 600-650 pixels wide e Necessary alterations are the responsibility of and
e Allcontent is subject to review by ILMA editorial at the expense of the advertiser.
advisers

e Email proof will be provided to advertiser

Advertisers should submit materials no later than 2 weeks before the designated send week. If you have
guestions about the submission processes or deadlines, please contact us.
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Bookmarks
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Profile

ILMA (Independent Lubricant @EY viewanrzemp
Manufacturers Association)

Messages

ILMA SOCIAL MEDIA

Distribute your message through ILMA's social media, up to twice a week.
Linkedin: 5,300+ followers - ILMA (Independent Lubricant Manufacturers Association)
X (Formerly Twitter): 700+ followers - @ILMATweets

ILMA Social Media Package- $500
Includes 2 LinkedIn posts and 2 X posts

Material Requirements
PLACEMENT IMAGE DIMENSIONS AND GUIDELINES FEED AD CHARACTER LIMITS
Twitter in-stream photo:
Minimum- 600 x 335 px;
. ’ Text: fewer than 280
X (Formerly Twitter) Maximum- 1024 x 512
Maximum file size: 5 MB for photos Call'to action with URL.
and 3 MB for animated GIFs.
Size Limit: 5 MB Text: 100 characters (with spaces)
. Specs: at least 552 (width) x 276 recommended; 140 max
LinkedIn .
(height) px
Image ratio: 3:1to 2:3 Call to action with URL.




ONLINE MEMBER DIRECTORY

All existing members are welcome to provide their details for inclusion in ILMA's eDirectory. Opt for the standard
listing or enhance your visibility with upgraded opportunities!

STANDARD ENHANCED PREMIUM

$3,000/yr $4,500/yr

COMPANY NAME Free $250/mo $375/mo

COMPANY LOGO

X

X X

COMPANY URL

COMPANY PHONE NUMBER

COMPANY EMAIL

COMPANY
PHYSICAL ADDRESS

CATEGORY SELECTIONS

COMPANY KEY CONTACT INFO

COMPANY EMPLOYEES

SHORT DESCRIPTION

XXX X|IX] X | X|X]|X

SOCIAL MEDIA ICONS

BANNER AD

LONG DESCRIPTION

VIDEO EMBEDDED

XIX[IXIX|IX[X]|X[X]|X| X [X]|X[|X

1 PDF DOCUMENT

XIX|IX|IX[X|X|X|X|X]|X] X |X[|X]|X

FEATURED LISTING

MEETING ATTENDEE LIST BANNER AD - NEW OPPORTUNITY!

Have your company or product featured at the top of the online attendee lists for ILMA Engage and the ILMA
Annual Meeting.

$800

Details

728 x 90 px - .jpg, .png or .gif formats are supported

Links to URL of advertiser’s choice

ILMA Engage attendee list banner ad runs from registration opening date January - May

ILMA Annual Meeting attendee list banner ad runs from registration opening date June - December



2024 DIGITAL AD DEADLINES

MONTH THE AD WILL BE RUNNING ART DEADLINE
January 12/12
February 1/12

March 2/15
April 3/15
May 4/12
June 5/15
July 6/14
August 7/12
September 8/15
October 9/13
November 10/15
December 11/15

2025 DIGITAL AD DEADLINES
MONTH THE AD WILL BE RUNNING ART DEADLINE
January 12/13
February 1/13
March 2/17
April 3/17
May 4/15
June 5/15
July 6/16
August 7/15
September 8/15

October 9/15
November 10/15
December 11/17

SPONSORED EBLAST DEADLINES

Materials must be provided two weeks before your send date.




ILMA WEEK

With a reach of over 2,400 subscribers, ILMA Week covers today’s most relevant stories from the leading new
media sources and other critical industry publications. ILMA Week keeps decision-making professionals informed
on important industry matters.

BENEFITS

CREDIBLE SOURCE

Our members have turned to the association as the informational authority of the industry. Advertising in the
ILMA Week solidifies your place among weekly information provided to members.

AFFORDABLE
Advertising in the ILMA Week is cheaper than other internet advertising options, and more affordable than tele-
vision and radio promotion.

OPT-IN SUBSCRIBER LIST
Subscribers to ILMA Week have asked to receive this information. Your ad will no longer be mixed with junk mail
and spam. Our enhanced technology ensures that your ad will make it through spam filters.

TARGETED DISTRIBUTION
Advertising in ILMA Week allows your company to reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products specifically for their business.

AD SPECS AND PRICING

Prices shown are for participation in 13 emails sent to
over 2,400 subscribers.

ltem Price - Single Issue Price - Full Cycle
Ad Zone 1 -
Leaderboard $292 $3,800
Ad Zone 2 $304 $3,950
Ad Zone 3 $304 $3,950
Ad Zone 4 $288 $3,750
Ad Zone 5 $288 $3,750
Ad Zone 6 $285 $3,700
Ad Zone 7 $277 $3,600
INVENTORY KEY BY ZONE Ad Zone 8 $277 $3.600
Zone 1: Leaderboard ONLY Ad Zone 9 $250 $3,250
Zone 2 Positioned under the top banner. Ad Zone 10 $250 $3,250
Ad Zone 11 $250 $3,250
Zone 3,5, 6,and 7: Any Flex Ad is available for use in these Ad Zone 12 $227 $2,950
zones. Flex Ads are indicated on the following page.
Video Showcase, Featured Article, Banner ar1gdpPr$oduct S[:\(I)gvsvzrled $212 $2,750

Showcase.

Zone 4: Sponsored Content ONLY



BANNER | FLEX AD

A display ad format that allows your company to
combine text, colors, and graphics into a unique sales
messgae for committed buyers.

Image Dimensions: 780 x 202

File Type: JPEG

Max File Size: 40 kb

Resolution: 72 dpi

Clickthrough Link: One standard URL to a safe and secure
(https) page on client’s website.

VIDEO SHOWCASE | FLEX AD

This native ad will educate clients on the multiple
benfits of your products, services, company solutions or
industry expertise.

Image Dimensions: 780 x 202

File Type: JPEG (no white backgrounds will be accepted)

Max File Size: 40 kb

Resolution: 72 dpi

Headline and Description: 5-word max headline, 50-word
desciption, and one standard URL to the client’s website
(the URLs can be the same or different)

PRODUCT SHOWCASE | FLEX AD

This is a native ad format that will educate clients on the
multiple benefits of your products, services, company
solutions or industry expertise.

Image Dimensions: 780 x 202

File Type: JPEG

Max File Size: 40 kb

Resolution: 72 dpi

Headline and Description: 5-word max headline, 50-word
desciption, and one standard URL to the client’s website
(the URLs can be the same or different)

LEADERBOARD

The top spot in the News Brief is reserved for the
leaderboard.

Image Dimensions: 780 x 202

File Type: JPEG

Max File Size: 40 kb

Resolution: 72 dpi

Clickthrough Link: One standard URL to a safe and secure
(https) page on client’s website.

AFETY

PROTECT PLAYERS
_ PFIRST i

Shop Our Products

MerceDndigo”

Mercer Indigo - get coverage today.

Fromotsd by Mercer

Mercer Indigo is @ comprehensive platform designed to help independent workers get
access o guality health insurance, professional lability and other benefits. You can

ICLUSIomize your coverage as easily as crdering your morning latte. Watch Vide

Showcase Title

Proecot g by S thigw

Lo rerm |psurn is simply dummy text of the printing and typesetting industry. Lorem |psum;
has been the industry’s standand dummy bext ever since the 15008, wihen an unknown
printer took a galley of type and scrambled It to make a type specimen book. Aead Maore




SPONSORED CONTENT

This is a native ad format that allows for an image and
multiple clickthrough buttons. This offers multiple
options for engagement and can be used to educate
clients on the mulitple benefits of your products,
services, company solutions or industry expertise.
Sponsored Content ads are assembled from a
combination of image and four unique CTA buttons.
Image Dimensions: 780 x 202

File Type: JPEG

Max File Size: 40 kb

Resolution: 72 dpi

Image URL: URL linking to the client’s website

Button Clickthrough Links: Four standard URL's containing 5-7
words max each. URLs should link to a safe and secure
landing page directly on the client’s website (the URLs
can be the same or different)

SPONSORED NEWS

The Sponsored News is limited to 3 companies per
brief and is located directly above the footer of the
brief. This is a native ad format to promote special
public relations announcments and is created with a
logo, title, main copy and a CTA button.

Title: 5-word headline max

Content Text: 20-word descpription max

Clickthrough Link: One standard URL to a safe and secure
(https) page on client’s website.

FEATURED ARTICLE | FLEX AD

This is a native ad format that allows for text based
content and direct links to the client’s website. This
accomodates a flexible native ad that allows you to
educate clients on the benefits of your product, service,
company, solutions,as well as your industry expertise.
Headline and Description: 5-word max headline, 50-word
desciption, and one standard URL to the client’s website
(the URLs can be the same or different)

Content Text: 75-word max with URL linking to the article of
choice on a client’s website.

kssential, Comprehensive Oniine Trabning

The Best Virtual Training
5 REASOMS 1O WA 0 Online Learning

Reguest 8 Deme Todayl

The Insurance Savings You Expect

Ernrmned by Gevs

The 7l Rated Insurance App. The GEICO Mabile app gives you peace of mind ot vaur
fimgertips. Read Mare

Featured Article

Prorated by Ml

Lorem Ipsum is simply dummy text of the printing and typesetting industry, Lorem |psum
has been the industry's standars dum vy text ever since the 1500s, when an unknown
printer took a galley of type and scrambled it to make a type specimen book. Aead More
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ABOUT ILMA MEMBERSH

ILMA WEBSITE ADVERTISING

Building your brand and reaching niche potential buyers
in your industry is essential, but where should you
start? We have the solution. Association websites are
invaluable and trusted sources of information that your
customers use to enhance their industry knowledge.

By advertising on these sites, you can directly engage
with your audience. With our extensive network of
partnerships, your brand can leverage the authority

of these associations, effectively reaching your target
market of buyers and decision makers in a powerful way.

SUES
FOUNDATION PUBLICATIONS IS

ILMAENGAGE

Fort Lauderdale, FL

The ILMA
Lﬁ‘ii LubeTrends
TS} podcast

Marriott Harbor Beach Resort, © seotity gt

April 7-9, 2022

‘Gaogleroses

New Member spotlight
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ILMA ASSOCIATION WEBSITE RETARGETING

After establishing your brand on association websites, wouldn’t you like to remain top-of-mind with potential
buyers even after they leave? Our retargeting solution utilizes programmatic technology to display your ads while
they browse their favorite news, entertainment, lifestyle, and business sites. With the right blend of creativity,
technology, and campaign management, you'll reach more buyers more frequently.

ILMA MEETINGS WEBSITE ADVERTISING

Display advertising on ILMA Engage or the ILMA Annual Meeting websites allows your brand to stand out on the

association’s trusted conference webpage. With hundreds of attendees from the lubricants industry frequently
visiting the site, there is no better way to reach the right buyers.

SIGNIN

Indepondent Lubriant Manufacturers Association

ABOUTILMA ~ MEMBERSHIP  ILMAPOWER SEARCH ~ COMMUNITIES ~ MEETI OUNDATION ~ PUBLICATIONS  ISSUES

Py, CLELEEE LT

Senata bloks dusling coranavirus rolie plans | Japa

Congratulations and sincere thanks to Pure Performance
ILMA Base Oils. ILMA appreciates your generous support A/
o T

PRESIDENT'S .. E PURE QUALITY,
CIRCLE ® PERFORMANCE™ PURE INNOVATION
B oo s

=
COVID-19 Resources for ILMA Members COVID-19 Resources for ILMA Members New Member Spotlight
THELATEST: Federal & State Financial Refief Program -

The two exclusive placements below give your company the attention it deserves in front of thousands of
independent lubricant manufacturing professionals.

SUPER LEADERBOARD CAMPAIGN
$3,750

This campaign consists of a 970x90 super leaderboard ad on the homepage of, and nearly run-of-site on
www.ilma.org


http://www.ilmaengage.org/ 
http://www.ilmaannualmeeting.org 
http://www.ilma.org  

LEADERBOARD CAMPAIGN

$3,250 - Only 10 available!

This 728x90px display ad on ILMA Engage or the ILMA Annual Meeting website allows your brand to stand
out on the association’s trusted conference webpage. With hundreds of attendees from the lubricants industry
frequently visiting the site, there is no better way to reach the right buyers.

CONTACT US

Tima Good

tgood@ilma.o!
717.881.4881



mailto:tgood%40ilma.org%20?subject=I%27m%20interested%20in%20advertising%20with%20ILMA%21

ILMA

Independent Lubricant Manufacturers Association

AD SUBMISSION REQUIREMENTS

Send digital ad materials to: tgood@ILMA.org

All advertisers are subject to review and publisher’s advertising policies. Necessary alterations are the
responsibility of and at the expense of the advertiser. All materials must be submitted in accordance with the
published deadlines and meet the criteria stated in the advertising policy.

AD SUBMISSION INFORMATION

PRINT REQUIREMENTS AND FORMATTING

A high-resolution PDF/X-1a file is required for all ads.

Colors must be CMYK.

Resolution of all photography and scanned illustrations must be at least 300 dpi. Line art should be 600 dpi.
Vital copy and images must be at least 1/8” away from trim. Spread ads must have at least 3/8” total gutter.
Materials should be submitted without crop marks, but full-page ads should include the required 1/8” bleed.
All fonts used must be embedded in the PDF file.

Using the bold, italic, or other style keys is not encouraged. Please use the bold or italic version of the font
(For example, instead of making Adobe® Garamond bold with the style key, use the actual font for Adobe®
Garamond Bold).

Flatten all layers and set transparency to the highest setting.

Ads must be suitable to print as-is. The association is not responsible for any errors in content.

Materials that do not meet the stated advertising specifications will be rejected and not used.

Necessary alterations are the responsibility of and at the expense of the advertiser. All materials must be
submitted in accordance with the published deadlines and meet the criteria stated in the advertising policy.

PRINT SUBMISSIONS
For print submission please email tgood@ILMA.org

DIGITAL SUBMISSIONS
For digital submission please email tgood@ILMA.org

TERMS & CONDITIONS

All advertisements are subject to the approval of the Publisher. Advertiser indemnifies Visual Impact Group
and the Independent Lubricant Manufacturers Association (ILMA) against losses or liabilities arising from

this advertising. Visual Impact Group assumes no liability whatsoever, except to the extent of a one-time paid
advertisement of the same specification, in the next or similar publication, if any proven or admitted errors or
omissions have occurred. Full payment is due in 30 days upon receipt of the invoice. Interest shall be charged
at 2% per month compounded to yield 26.82% per year on overdue accounts. A charge of $30.00 will be levied
against all returned checks. Revisions to previously submitted ad copy are subject to additional charges. In the
event of a contract cancellation, the advertiser/or agency agrees to repay Visual Impact Group any discounts
granted on multiple insertions less any discount applicable for the number of insertions completed in the
contract. All cancellations must be received in writing prior to the advertising sales deadline. All premium
positions are noncancelable. Prices are net of agency commission. Ads may also appear in an online version of
the publication(s). Visual Impact Group is not responsible for errors if a hard copy proof is not submitted with the
electronicfile.
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